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INNOVATION

Netbased
healthcare
services set
to flourish
Tech firms revolutionize sector by partnering
with public hospitals and acquiring private ones
By MA SI and WANG YANFEI

Like many people in China,
Chen Hua (not her real name),
a 60yearold resident of
Guangdong province, used to
hate visiting hospitals because
she had to wait in serpentine
queues every time she
required to see a doctor, pay
medical bills and buy the pre
scribed drugs from the hospi
tal pharmacy.

But now, she has a better
alternative. Chen visits a
nearby drugstore where she
gets to interact with doctors
at big hospitals via video
calls. Using online tools, the
drugstore people transmit
readings of her blood pres
sure and temperature to the
doctors concerned.

Chen recently suffered from
backache and had an online
diagnosis with a doctor from
the Guangdong Internet Hos
pital, which is operated by the
Second People’s Hospital of
Guangdong province.

“The doctor prescribed
medication online, which I
could immediately buy,” she
said, “Previously, it took me
four fours to see a doctor, but
now the entire process takes
less than 10 minutes.”

Chen is among a growing
number of patients who are
benefiting from the coun
try’s booming internetbased
or online medical services.
Technology companies are
rushing to revolutionize the
sector by partnering with
public hospitals and acquir

ing private ones.
Dozens of online or inter

netbased hospitals have
popped up across China since
the end of last year. Starting
March 29, at least six new
internet hospitals have been
established in six provinces
within a week, fueled by
strong support from local gov
ernments.

Internet heavyweights Ali
baba Group Holding Ltd and
Tencent Holdings Ltd, as
well as a string of startups
and local companies, are all
eyeing the niche.

Jiang Xinwei, an analyst at

Beijingbased internet con
sultancy Analysys Interna
tional, said the domestic
internetbased healthcare
industry has entered a new
stage, after several years of
explosive growth in basic
online medical services such
as making appointments with
doctors and paying medical
bills.

A report by Analysys Inter
national said the online
healthcare industrywasworth
11.3 billion yuan ($1.75 bil
lion) in 2014, up from 5 bil

SEE “MEDICAL” PAGE 22

By MA SI and YANG JUN

As internet heavyweights
scramble to expand the
online healthcare sector, a
tech company in southwest
ern Guizhou province is aim
ing to carve out a unique
presence for itself in the
fiercely competitive industry.

Unlike other internet com
panies that enter the sector
as technology partners,
Longmaster acquired a 66
percent stake in Guiyang
Sixth People Hospital in 2015
for 155 million yuan ($24
million). Longmaster thus is
the controlling stakeholder,
not just a software provider
to a hospital.

“Brickandmortar hospi
tals are the core assets of the
entire medical industry.
Without a hospital, it is
impossible for us to be deep
ly engaged, let alone revolu
tionize the sector with
technology and serviceori
ented minds,” said Wang
Wei, chairman of Guiyang
Longmaster Information &
Technology Co Ltd.

On the basis of the Gui
yang Sixth People Hospital,
the company launched the
Guizhou Internet Hospital
last year, which enables local
patients to visit nearby drug
stores or medical centers

where they can be treated
online by doctors through
video calls.

It is different from other
platforms where doctors can
only offer online medical ser
vices in their free time,
because these platforms
have inked contracts with
individual doctors rather
than their hospitals. The
company has arranged 15
doctors to run the Guizhou
Internet Hospital on a full
time basis, he said .

“I am a big believer in tech
nology. But when it comes to
the online healthcare servi
ces sector, the key is to effec
tively integrate the online
and offline medical resour
ces, rather than achieve tech
nological breakthroughs.”

Zhong Xiuyun, a doctor at
the Guizhou Internet Hospi
tal, said the number of daily
patients has surged to an
average500 fromless than10
half a year ago as the compa
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Integrating online,
offline resources

A member of medical staff operates bigscreen online diagnostic
equipment at a medical center in Hangzhou, capital of Zhejiang
province. LONG WEI / FOR CHINA DAILY

Previously, it
took me four
hours to see a
doctor, but
now the entire
process takes
less than 10
minutes.”
Chen Hua, a senior
resident of Guangdong

$24 million

money Longmaster spent on
buying a stake in the Guiyang
Sixth People Hospital in 2015
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Auto special

By Hao Yan
haoyan@chinadaily.com.cn

Iconic British auto manu-
facturer Jaguar Land Rover 
will light up Auto China 2016 
in Beijing on Monday with its 
latest eight models, all of which 
symbolize both the company’s 
market preeminence and  com-
mitment to providing Chinese 
customers with the ultimate 
driving experience.

The all-new Jaguar XFL 
made its world premiere, while 
Land Rover’s 2016 Range Rov-
er Evoque and Evoque Con-
vertible sport utility vehicles 
also make their China debuts 
at this year’s event.

“We are dedicated to mak-
ing our customers feel special 
and taking care of their well-
being,” said Ralf Speth, CEO of 
Jaguar Land Rover. “The new 
products you see show our 
commitment to creating desir-
able products and outstanding 
experiences for our customers 
in China.”

“Our goal is to deliver an 
outstanding customer experi-
ence,” Speth said.

Demand for both Jaguar and 
Land Rover is growing again 
in China.

The first three months of 2016 
have shown strong year-on-
year growth and marked seven 
consecutive months of expan-
sion. The company expects this 
upward trend to continue over 
the coming months. 

Operating two renowned 
luxury brands, JLR and its 
Chinese joint venture Chery 
Jaguar Land Rover Automo-
tive have worked to combine 
elegant design, state-of-the-art 
products and advanced tech-
nologies that aim to give Chi-
nese customers an unrivaled 
British-style deluxe driving 
experience.

“As a leading British com-
pany, Jaguar Land Rover is 
fully committed to its long-
term development in China,” 
Speth said. “Our partnership 
with Chery is a testament to 
that.”

Yin Tongyao, chairman of 
the board and general man-
ager of Chery Automobile 
Co, concurred. “Through 
our cooperation, we have 
brought the world’s best cars 
to China,” he said. “We have 
brought top-notch manufac-
turing (to China) and helped 
the distinguished British 
automotive company lay 
roots in China.

“Our cooperation is not only 
intended to provide a model 
example for Jaguar Land Rov-
er, but also for other premium 
brands in China.”

As the only carmaker in the 
world to have three royal war-
rants, JLR has a passion for 
creating special vehicles that 
combine aesthetic elegance 
and superior performance, 
creating loyal customers for 
life.

 “Our joint venture agree-
ment with Chery Automobile 
is the key to us delighting and 
exciting our customers here in 
China,” Speth said. 

“The Chery Jaguar Land 
Rover factory in Changshu is 
delivering world-class qual-
ity using precision technology 
to the highest environmental 
standards.”

Staff are equipped with the 
skills and opportunities to 
make the most of their talents 
and compete with the best in 
the world, he said.

Groups of Chinese workers 
have spent months at a time 
working alongside their peers 
in plants in the United King-
dom and their experience, 
along with the global standards 
they have learned, is shared on 
their return to China.

The Jaguar Land Rover 
Apprentice Training program, 
which began in 2011, has 
been expanded to work with 
10 vocational colleges around 
the country over the past five 
years.

Annually, 400 apprentices 
graduate from the current 
program, but this number is 
still growing to meet the com-
pany’s demand for technical 
professionals.

Dynamic business sedan
The locally produced all-new 

Jaguar XFL debuts as the lux-
ury brand’s first model specifi-
cally designed and engineered 
for the discerning tastes of Chi-
nese customers.

The all-new Jaguar XFL rep-
resents a culmination of the 
brand’s drive for success and 
offers the superiority, comfort 
and performance synonymous 
with the brand.

“The XFL is a modern 
dynamic sports sedan that 
boasts the latest technolo-
gies, engineering excellence 
and outstanding driving per-
formance,” said Mark Bishop, 
president of Integrated Mar-
keting, Sales and Service.

Exclusive to the China mar-
ket, the dynamic luxury busi-
ness sedan’s wheelbase has 
been stretched to 3.1 meters to 
provide exceptional leg space 
for the comfort of Chinese driv-
ers and passengers.

Despite the extra length, the 
model is in perfect proportion. 
The sporting profile of the 
roofline has been flawlessly 
preserved without compro-
mising the elegant lines which 
distinguish Jaguar from the 
rest.

The vehicles’ rear passen-
gers may also appreciate the 
recently debuted Clear Exit 

Detections System, which 
warns of traffic approaching 
from behind, making it safer 
to exit the vehicle.

As the only vehicle in its seg-
ment using lightweight alumi-
num architecture, Jaguar XFL 
boasts an aluminum alloy rate 
of 75 percent.

Sharing the stage is the Jag-
uar XJL Diamond Limited Edi-
tion, one of the most luxurious 
cars ever produced by  Jaguar, 
with an autobiography body 
kit developed exclusively by 
the company’s Special Opera-
tions division.

New Range Rover Evoque
As one of the most popu-

lar Land Rover models, the 
charismatic all-terrain lux-
ury SUV 2016 Range Rover 
Evoque made a stunning 
appearance.

Aesthetic improvements 

such as new LED headlights 
and a distinctive restyled 
front bumper are among the 
upgrades to the new model.

With the optional All-Ter-
rain Progress Control system 
substantially enhancing its 
off-road capability, the vehi-
cle lineup has been revised to 
offer customers more standard 
specifications and even better 
value for money.

Updates to the 2016 Range 
Rover Evoque add to the over-
all driving experience, consoli-
dating its leading position in 
this segment. It is expected to 
sustain its appeal to customers 
in the China market.

“Evoque remains our best-
selling vehicle in China ever 
and 2016 Model Year Evoque 
is sure to appeal to even more 
style conscious owners,” said 
James Hu, deputy president 
of IMSS. “As well as aesthetic 

improvements such as new 
LED headlights and the dis-
tinctive restyled front end, 
the vehicle lineup will be 
revised to offer our custom-
ers more standard specifica-
tion and even better value for 
money.”

As the world’s first luxury 
mid-size SUV, the Convertible 
maintains all the classic Range 
Rover family elements, while 
adopting stylish elements from 
the new standard Evoque.

It is one of the most capable 
all-season and all-terrain con-
vertible SUVs. In addition to 
the trend-setting design and 
configuration, it also has a 
sophisticated collapsible roof 
top.

Among the latest additions 
to the lineup, the Evoque Con-
vertible is set to become one 
of the most appealing models 
globally.

Jaguar Land Rover gears up for enhanced product lineup

A close-up of the all-new Jaguar XFL manufactured by Jaguar Land Rover. The Britain-headquartered carmaker saw a nearly 20 percent  
year-on-year increase in sales in China in the first quarter of this year.  PHOTOS PROVIDED TO CHINA DAILY

The Evoque Convertible is one of the latest additions to Land 
Rover’s lineup.

8
new models

released at Auto China 2016
The new products 
you see show our 
commitment to 
creating desirable 
products and 
outstanding 
experiences for 
our customers  in 
China.”
Ralf Speth, CEO of Jaguar 
Land Rover


